
B2B VOICE OUTLINE

YOUR VOICE 

Is your business established or a startup? 

Would you prefer a "hip and friendly", "polished and professional"  or "technical" 
tone for your content pieces? 

Would you prefer 1st, 2nd or 3rd person tense for your content pieces?

Describe the personified version of your brand: 

 Established  Startup

 Hip and Friendly  Polished and Professional

 1st  2nd

What are three adjectives you would like to have somebody use to describe your 
company? 

1 of 5

 /echnical

Your Company Name: ___________________________________________________________ 

Your Company URL: _____________________________________________________________

 3rd  Depends on the piece

Brian Serocke
NOTE: eModal & eModalPRO are empowering services and we need to remove any reluctance or fear of tech (changing current processes) in whatever messages we share with potential customers.



What are three adjectives you would hate to have someone use to describe 
your company? 

Do you have any corporate linIo we should use? (or eZample, /arriott calls 
their employees passociatesq and customers pIuests�q 

#ny IeoIraphy specific linIo? 

What makes you different than your closest competitor? 

#re you an authoritative voice in your industry who maintains stronI market share?

 9es   o

2 of x



*ow stronI do you prefer your call�to�action teZt to be? 

 6ery stron}
¸	uy noÜ¸ ¸
all ri}ht aÜayt¸

 �oderate
¸
onsider si}nin} up for our neÜsletter°¸

 Stron}
¸/o learn �ore] clic� here°¸

 7ea�Énon pro�otional
¸Don¿t for}et to do �ore research°¸

3 of x

Do you have a list of competitor	s URLs that you would like to share so that we can 
Iet a better feel for your particular niche? 

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

Approximate desired word count for...

Blog post: _____________

Article: _________________

eBook or Whitepaper: ____________

Website page copy: ___________

Are there any topics or resources you want to avoid? (controversial topics, etc)



YOUR 2ER5ON#5 #ND #UDIENCE5 

Is your persona	s company mainly established or startup? 

Is your typical persona younI and hip, professional but relaZed or very professional? 

What is your persona	s company estimated Iross annual revenue? 

What is your tarIet industry or tarIet industries? 

Rate the online activity level of your persona	s business from 1�� 1�: 

Established Startup

 9oun} and Hip  6ery Professional

f f to 

What is your persona	s company estimated number of employees? 

{ of x

 ,elaÝed Professional



Rate the online activity level of your audience	s employees 
if known� from 1 to 1�? 

What are the common trade associations for your audience? 

What are popular trade maIa\ines or websites for your audience? 

Why would your customer choose you over your closest competitor? 

x of x

Any additional info you want to share?


	Company Name: Advent Intermodal Solutions
	Company URL: https://www.adventintermodal.com
	Startup: undefined
	Polished    and    Professional: polished
	1st: 
	2nd: depends
	Describe    the    personified: Advent's personal voice carries confidence from being an industry leader over 20 years for US ports/terminals. Advent is established and intelligent speaking in a polished, professional manner to advocate for continual process improvement and innovative technology solutions. The voice has an analytical tone and seeks to challenge the status quo. Advent believes in a better way of doing business where equality and transparency among all stakeholders leads to sustainable collective success. We believe smarter, simpler solutions win the day and are obsessed with continual improvement of the industry.
	Good Adjectives: Passionate, professional, innovative and empowering
	3 Bad Adjectives: Dishonest convoluted and uninformed.
	Corporate Lingo: Shippers = companies who own the cargo and are importing it to the US (aka cargo owners), BCO = beneficial cargo owner (similar to shippers), PaaS = platform as a service, SaaS = software as a service, digitization = business process re-engineering to eliminate manually intensive steps 
	Geo Lingo: None specifically. Initial content voice is focused on personas in the coastal United States who are working with trucking and drayage services. We do not have much need to discuss rail transportation at the current moment.
	Diff Than Competitor: The power of our network(access to a large network of terminal and port data is the number one differentiator). Advent's legacy platform, eModal, is in use at 80% of major US ports. Uniquely positioned to deliver the most accurate, most up-to-date data in a modern, intuitive software platform across multiple devices (computer, tablet, mobile phone). Advent's eModalPRO platform for shippers/BCOs and big trucking companies provides direct system to system data connectivity and a host of automation capabilities than other competitors automated cargo tracking, fee payment, terminal appointments, etc).
	No: undefined_14
	Buy    now    Call: Strong
	Consider: 
	Competitor URL 1: www.1-stop.biz
	Competitor URL 2: versiant.com
	Competitor URL 3: cruxsystems.com
	Competitor URL 4: 
	Blog post count: 600
	Article count: 700
	eBook count: 2500
	Website count: 800
	Avoid Topics: - Union labor issues (most ports have a large union labor force and collective bargaining agreements so mention of job automation is out)- Religion- Gender issues
	Established: On
	Startup_2: 
	Super: 1
	Gross Rev 1: 1M
	Gross Rev 2: 50M
	Number of Employees: 5-500
	Target Industries: Ports, container terminals, Shippers/BCOs, Trucking Company Owners and Operations Managers
	Level of Activity: 5
	Employee online activity: 7
	Trade Associations: RILA - retail industry leaders assocAAPA- am assoc of port authoritiesIAPH - Intl assoc ports and harborsCSCMP - cscmp.orgATA - trucking.orgHTA-harbor truckers assoc
	Mags and Websites: joc.com (for shippers/BCOs, trucking companies)worldcargonews.comamerican shipperlogisticsmgmt.comportstrategy.com (for port and terminal operators)ttnews.com (for trucking company owners)overdriveonline.com (for trucking company owners)ccjdigital.com (for trucking company owners)
	Customer Choice: - Access to most accurate and timely data source- Commitment to transparency and equality for all industry stakeholders- Ability to listen to customers and create new, innovative solutions for their individual problems- Ability to reduce risk of typical IT projects by using COTS solutions online and working a few weeks (vs years)- History of custom development means Advent is agile to different challenges- Cost savings of reducing reliance on large labor force- Market disruption, challenging the way the industry has operated for decades, modernizing the industry in the current age of a "subscription" economy
- Level of market experience, industry knowledge, and support provided to customers to make transition seamless and learning curve minimal.
	More Info: Other organizations we admire include clearmetal.com, navis.com and cruxsystems.com in our industry. Zendesk and Zuora in general.


